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Interactive Services Marketing covers the essentials of services marketing--with
particular emphasis on the theater model and the impact of technology. The text
features a dynamic approach to human interactions--both in face-to-face
communication and in connections through technology. The Third Edition
focuses on interactions in service environments. The concise text is fully
supported by arobust web site, enabling instructors to reinforce the emphasis on
technology and allowing students to interact with both the printed text and online
material. Pedagogical toolsinclude chapter-opening vignettes, margin notes, end-
of-chapter summaries and conclusions, exercises, and Internet activities.
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Editorial Review

About the Author

Raymond P. Fisk (B.S., M.B.A., and Ph.D. from Arizona State University) is Professor and Chair,
Department of Marketing at Texas State University-San Marcos. His research focuses on services marketing
and service design. He has published in the Journal of Marketing, Journal of Retailing, Journal of the
Academy of Marketing Science, Journal of Service Research, Journal of Service Management, European
Journal of Marketing, Service Industries Journal, Journal of Health Care Marketing, and others. His books
include: Services Marketing Self-Portraits: Introspections, Reflections and Glimpses from the Experts,
Marketing Theory: Distinguished Contributions, Services Marketing: An Annotated Bibliography, and
Interactive Services Marketing, 3rd Ed.

Stephen J. Grove (B.A, M.A, Texas Christian University; Ph.D., Oklahoma State University) is Professor of
Marketing at Clemson University. He has published in the Journal of Retailing, Journal of the Academy of
Marketing Science, Journal of Services Research, Journal of Public Policy and Marketing, Journal of
Advertising, Journal of Advertising Research, Journal of Current Issues and Research in Advertising, Journal
of Macromarketing, Journal of Business Research, Journal of Persona Selling and Sales Management, The
Service Industries Journal, European Journal of Marketing, Journal of Services Marketing, Managing Service
Quality, and others. His books include: Services Marketing Self-Portraits. Introspections, Reflections and
Glimpses from the Experts, and Interactive Services Marketing, 3rd Ed.

Joby John is Professor of Marketing and Dean of the B.I. Moody |11 College of Business Administration at
the University of Louisiana, Lafayette. He earned his B.S. from Birla Institute of Technology and Science,
India, hisM.B.A. from Madras University, India, and his Ph.D. from Oklahoma State University. Heisa
former marketing officer at Pfizer (India) and ITC (BAT, India). He has taught or guest lectured in severa
countries, including Australia, Chile, Colombia, Estonia, Finland, India, Spain, and Sweden. Dr. John's
primary teaching, research, and consulting are in the areas of services marketing, customer-focused
management, and cross-cultural issues in marketing. Dr. John has published in the European Journal of
Marketing, Health Care Management Review, International Marketing Review, Journal of Consumer
Marketing, Journal of Health Care Marketing, Journal of Services Marketing, Managing Service Quality,
Psychological Reports, The Service Industries Journal and several other academic journals. Dr. John
published Services Marketing Self-Portraits. I ntrospections, Reflections, and Glimpses from the Experts. He
isapast Chair of the AMA's Services Marketing Special Interest Group and a past President of the AMA's
Boston Chapter. Dr. John has served on the Board of Directors of the Greater Lafayette Chamber of
Commerce, and is currently serving on the Board of Trustees of the Lafayette General Medical Center.

Users Review
From reader reviews:
Lanita Hill:

This Interactive Services Marketing are reliable for you who want to be described as a successful person,
why. The explanation of this Interactive Services Marketing can be among the great books you must haveis
giving you more than just simple examining food but feed an individual with information that maybe will
shock your previous knowledge. This book will be handy, you can bring it all over the place and whenever



your conditions at e-book and printed ones. Beside that this Interactive Services Marketing forcing you to
have an enormous of experience like rich vacabulary, giving you demo of critical thinking that we
understand it useful in your day exercise. S0, let's have it and revel in reading.

Jimmy Robertson:

In this eraglobalization it isimportant to someone to obtain information. The information will make
professionals understand the condition of the world. The healthiness of the world makes the information
easier to share. You can find alot of sources to get information example: internet, paper, book, and soon.

Y ou will see that now, alot of publisher which print many kinds of book. Typically the book that
recommended to you personally is Interactive Services Marketing this e-book consist alot of the information
on the condition of thisworld now. This specific book was represented how do the world has grown up. The
dialect stylesthat writer use for explain it is easy to understand. The writer made some exploration when he
makes this book. That's why this book suitable all of you.

Robert Auclair:

Isit a person who having spare time and then spend it whole day through watching television programs or
just lying down on the bed? Do you need something new? This Interactive Services Marketing can be the
respond to, oh how comes? The new book you know. Y ou are thus out of date, spending your spare time by
reading in this new erais common not a nerd activity. So what these guides have than the others?

Hoa Gilkey:

A lot of people said that they feel fed up when they reading a publication. They are directly felt it when they
get ahalf regions of the book. Y ou can choose the actual book Interactive Services Marketing to make your
own reading is interesting. Y our own personal skill of reading expertise is devel oping when you like reading.
Try to choose basic book to make you enjoy to read it and mingle the feeling about book and examining
especially. Itisto beinitially opinion for you to like to open abook and read it. Beside that the publication
Interactive Services Marketing can to be your brand-new friend when you're really feel alone and confusein
doing what must you're doing of their time.
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