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With a strong empirical and market segmentation approach, this book focuses on
how the Internet has changed the way people obtain information about potential
purchases, giving readers the most up-to-date material on how technology is
changing their lives as consumers. The Thirty-two mini-cases help readers learn
by applying the theory, drawing on current business news to demonstrate specific
consumer behavior concepts.  This edition now includes thirty-two Active
Learning mini-cases. A clear consumer decision making model is set out in each
chapter to facilitate learning—presented in the first chapter, this model serves as
a structural framework for the concepts—the building blocks—examined in the
following chapters. The book's final chapter ties all of these concepts together so
readers see the interrelationships and relevance of individual concepts to
consumer decision-making.  For those studying consumer behavior and/or
marketing.
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Editorial Review

Excerpt. © Reprinted by permission. All rights reserved.

In this eighth edition of Consumer Behavior, we examine the full range of consumer behavior within the
context of .the expanding influence of the high-tech global environment in which we live. Indeed, the current
edition represents our own transition in writing a book that has been researched almost entirely through
electronic means from a vast array of global library sources and services. We have been greatly influenced in
our thinking and writing by the impact that the Internet has had on consumer information, decision making,
and purchasing options. This is reflected in the substantial increase in attention that we have given to
consumers' behavior on the Internet, and the importance and power of the Internet as both a channel of
information and a channel of distribution.

In this new edition, we have intensified our emphasis on marketing strategy, using both a theoretical and
applications-oriented approach. Always true believers in the marketing concept, we have tried our best to
meet the needs of our consumers—students, marketing practitioners, and professors of consumer
behavior—by providing a text that is highly readable and that clearly explains the relevant and timely
concepts on which the discipline of consumer behavior is based. We have supplemented this material with a
great many real-world examples in order to demonstrate how consumer behavioral concepts are used by
marketing practitioners to solve marketing problems and to develop and implement effective marketing
strategies.

To make the eighth edition as useful as possible to both graduate and undergraduate students, we have
sought to maintain an even balance of basic behavioral concepts, research findings, and applied marketing
examples. We remain convinced that effective market segmentation provides the structure and direction for
successful market practice; to this end, we have paid particular attention to revising and refining the
discussion of market segmentation.

Overview of Major Changes

The text has been thoroughly updated and revised, yet substantially shortened to focus attention on critical
consumer behavior concepts and to highlight the linkages between interrelated principles and processes.
Some of the major changes include:

A major focus on how the Internet has changed the way people obtain product and service information and●

make purchases almost anywhere in the world.
The addition of thirty-two short cases, two per chapter, to help students learn by applying behavioral●

concepts to real-world business problems. These cases consider such things as product testing on the
Internet, purchasing medicine online from another country, and customization.
An enhanced global outlook that fosters a richer understanding of the dynamics of cultural differences and●

enhances students' appreciation of the universality of consumer behavior.
Streamlined coverage through a slimmed-down edition designed to encourage and maintain student interest●

with a lively discussion of timely issues and cur rent marketing applications.
A comprehensive model, built on the simple model presented in the first chapter, highlighting the●

interrelationships between and among the concepts examined throughout the book and both simplifies and
facilitates retention of the material covered.



Organization of the Text

This eighth edition of Consumer Behavior is divided into four parts, consisting of 16 chapters. Part I
provides the background and tools for a strong and comprehensive understanding of the consumer behavior
principles examined throughout the rest of the book. Chapter 1, The Impact of the Digital Revolution on
Consumer Behavior, sets the tone for the book. It introduces the reader to the study of consumer behavior, its
diversity, its development, and the latest evolution of the marketing concept and examines how companies
use past consumption behavior as the foundation for creating and keeping satisfied and profitable lifetime
customers. The chapter also introduces a simple model of consumer decision making that provides a
structural framework for understanding the interrelationships among the consumer behavior principles
examined throughout the book. Chapter 2 provides readers with a detailed overview of the critical consumer
research process and the techniques associated with consumer behavior research, including a discussion of
positivist and interpretivist research methods. Chapter 3 presents a comprehensive examination of the newest
insights into effective market segmentation.

Part II discusses the consumer as an individual. Chapter 4 presents an in-depth discussion of consumer needs
and motivations, exploring both the rational and emotional bases of consumer actions. Chapter 5 discusses
the impact of the full range of personality theories on consumer behavior and explores consumer
materialism, fixated consumption, and compulsive consumption behavior. The chapter considers the related
concepts of self and self-image and includes an expanded discussion of virtual personality and self. Chapter
6 provides a comprehensive examination of the impact of consumer perception on marketing strategy and the
importance of product positioning and repositioning. Chapter 7 examines how consumers learn and discusses
behavioral and cognitive learning theories, limited and extensive information processing, and the
applications of consumer involvement theory to marketing practice. Chapter 8 offers an in-depth
examination of consumer attitudes. Chapter 9 demonstrates that communication is the bridge between
individuals and the world and people around them, and includes a timely discussion of advertising,
traditional and new media, and the effective use of persuasion.

Users Review

From reader reviews:

Denise Zimmerman:

Why don't make it to be your habit? Right now, try to prepare your time to do the important behave, like
looking for your favorite reserve and reading a e-book. Beside you can solve your long lasting problem; you
can add your knowledge by the e-book entitled Consumer Behavior, Eighth Edition. Try to face the book
Consumer Behavior, Eighth Edition as your friend. It means that it can to become your friend when you
really feel alone and beside associated with course make you smarter than in the past. Yeah, it is very
fortuned for you. The book makes you far more confidence because you can know everything by the book.
So , we should make new experience and knowledge with this book.

Shannon Lynch:

The ability that you get from Consumer Behavior, Eighth Edition could be the more deep you rooting the
information that hide within the words the more you get enthusiastic about reading it. It does not mean that
this book is hard to comprehend but Consumer Behavior, Eighth Edition giving you excitement feeling of
reading. The copy writer conveys their point in particular way that can be understood by simply anyone who



read that because the author of this e-book is well-known enough. This kind of book also makes your current
vocabulary increase well. So it is easy to understand then can go along with you, both in printed or e-book
style are available. We suggest you for having this kind of Consumer Behavior, Eighth Edition instantly.

Kendrick Hardee:

Exactly why? Because this Consumer Behavior, Eighth Edition is an unordinary book that the inside of the
guide waiting for you to snap that but latter it will distress you with the secret the idea inside. Reading this
book close to it was fantastic author who also write the book in such remarkable way makes the content
inside of easier to understand, entertaining approach but still convey the meaning totally. So , it is good for
you for not hesitating having this nowadays or you going to regret it. This excellent book will give you a lot
of advantages than the other book get such as help improving your ability and your critical thinking means.
So , still want to postpone having that book? If I had been you I will go to the publication store hurriedly.

Matthew Haley:

Do you like reading a book? Confuse to looking for your selected book? Or your book seemed to be rare?
Why so many concern for the book? But virtually any people feel that they enjoy to get reading. Some
people likes studying, not only science book but additionally novel and Consumer Behavior, Eighth Edition
or others sources were given information for you. After you know how the truly amazing a book, you feel
desire to read more and more. Science reserve was created for teacher or even students especially. Those
textbooks are helping them to include their knowledge. In additional case, beside science e-book, any other
book likes Consumer Behavior, Eighth Edition to make your spare time more colorful. Many types of book
like here.
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