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The excitement, challenges, and controversies of global marketing.

Global Marketing strives to reflect current issues and events while offering
conceptual and analytical tools that will help readers apply the 4Ps to global
marketing.

The new edition focuses on the recent changes in the world, including the global
financia crisis.
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Editorial Review

Review

"The main strength [of Global Marketing] is the ability of the authors to link examples to the basic
theoretical concepts that has been previously discussed or that assumed to be known from previous principles
class." — University of Central Florida reviewer

"Strengths of [Global Marketing] include clarity in writing, good organization, strong examples/illustrations,
and an industry, or as my students say-"real world," perspective." — Samford University reviewer

"I found the explanation of documentary credit to be excellent. Thisis a concept that students often
misunderstand in other textbooks." — Samford University reviewer

"I think [the author's writing style, use of examples, and clarity of explanation] are the strength of the
textbook. They are easy to understand, good use of examples and are clear in discussion." — Monmouth
University reviewer

"I think the author's writing styles is one of the great strengths of the book. It iswell written and easy to
read." — University of North Florida reviewer

From the Back Cover

Following the tradition of Keegan's acclaimed Global Marketing Management, this groundbreaking full-
color book offers a concise introduction to the field that is presented in alively reader-friendly style. The
authorsintegrate relevant real-world cases, vignettes, and boxed features with a clear, engaging narrative to
effectively communicate the excitement, challenge and discipline of global marketing. Coverage features an
enhanced presentation of global trade; expanded and improved social/cultural coverage; the most recent
research; the impact of Information Technology; an expanded section on global retailing; finance coveragein
avaluable chapter appendix; a consolidated treatment of market entry strategies; specialized discussions of
global communication decisions; quotes from today's professionals; enhanced Internet integration throughout
the book; concise, issue-oriented and timely cases; and avivid, full-color design. For those interested in
international marketing and the global business environment.
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Dr. Warren J. Keegan. Dr. Keegan is Professor of International Business and Marketing and Director of the
Center for Global Business Strategy at the Lubin School of Business of Pace University-New York, and is
Visiting Professor, Cranfield University School of Management (UK), CEIBS (China European International
Business School)—Shanghai, Wharton Executive Programs, University of Pennsylvania, and ESSEC,
Cergy-Pontoise—France. He is the founder of Warren Keegan Associates, Inc., a consulting consortium of
expertsin global strategy formulation and implementation. The firm is affiliated with Marketing Strategy &
Planning, Inc—New Y ork, and MarkPlus, Indonesia’s |eading marketing consulting firm. Dr. Keegan is
Chairman of the MarkPlus Global Institute—Singapore.

He wrote the first multinational marketing textbook and is one of the world's leading experts on marketing
and global business. He holds B.S. and M.S. degrees in economics from Kansas State University and an
MBA and doctorate in marketing and international business from the Harvard Business School. He has held
faculty positions at a number of business schoolsincluding Columbia, George Washington University, New
York University, INSEAD, IMD, and the Stockholm School of Economics.

His experience includes consulting with Boston Consulting Group and Arthur D. Little, marketing planning
with the Pontiac Division of General Motors, and Chairman of Douglas A. Edwards, Inc., aNew Y ork
commercial real estate firm. He is a consultant to a number of global firms. Current or former clientsinclude
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Dr. Keegan is the author or co-author of many books, including Global Marketing Management (7th ed.,
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Westchester, Inc., Wainwright House, and The Rye Arts Center.

Dr. Mark C. Green. Dr. Green is Professor of Management and Marketing at Simpso



Users Review
From reader reviews:
Rosa Flint:

Have you spare time for the day? What do you do when you have considerably more or little spare time?
That's why, you can choose the suitable activity intended for spend your time. Any person spent their
particular spare time to take a stroll, shopping, or went to the Mall. How about open or even read a book
titled Global Marketing, 6th Edition? Maybe it isto be best activity for you. Y ou understand beside you can
spend your time with the favorite's book, you can cleverer than before. Do you agree with it has the opinion
or you have different opinion?

George Lehman:

The experience that you get from Globa Marketing, 6th Edition will be the more deep you digging the
information that hide within the words the more you get interested in reading it. It doesn't mean that this
book is hard to know but Global Marketing, 6th Edition giving you buzz feeling of reading. The copy writer
conveys their point in a number of way that can be understood by anyone who read this because the author of
this e-book is well-known enough. That book also makes your current vocabulary increase well. Itis
therefore easy to understand then can go with you, both in printed or e-book style are available. We propose
you for having this particular Global Marketing, 6th Edition instantly.

Kay Newberry:

Playing with family in a park, coming to see the seaworld or hanging out with good friends is thing that
usually you will have done when you have spare time, subsequently why you don't try thing that really
opposite from that. One activity that make you not feeling tired but still relaxing, trilling like on roller
coaster you have been ride on and with addition of knowledge. Even you love Global Marketing, 6th Edition,
you may enjoy both. It isvery good combination right, you still would like to missit? What kind of hang-out
typeisit? Oh occur its mind hangout folks. What? Still don't get it, oh come on its known as reading friends.

Jessica Hur st:

Y ou can spend your free time to read this book this publication. This Global Marketing, 6th Edition issimple
to develop you can read it in the park your car, in the beach, train as well as soon. If you did not possess
much space to bring the printed book, you can buy the e-book. It is make you much easier to read it. Y ou can
save often the book in your smart phone. So there are alot of benefits that you will get when you buy this
book.
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