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Understanding the customer is critical to your company's success. In this book,
Randy Collica employs SAS Enterprise Miner and the most commonly available
techniques for customer relationship management (CRM). Y ou will learn how to
segment customers more intelligently and to achieve, or at least get closer to, the
one-to-one customer relationship that today's businesses want.
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Editorial Review

About the Author

Mr. Collicareceived aB.S. in electronic engineering from Northern Arizona University in 1982. He has 16
years experience in the semiconductor manufacturing industry working on yield and product and quality
engineering. Since 1998 he has been with Compag and Hewlett-Packard as a Senior Business Analyst using
data mining techniques for customer analytics in the Corp Customer Intelligence department. He is currently
a Senior Solutions Architect for SAS Institute, supporting the communications, entertainment/media, and
high-tech manufacturing industries. His current interests are in clustering and ensemble models, knowledge
and data engineering, missing data and imputation, and text mining techniques for use in business and
customer intelligence. He has authored and co-authored 11 articles and 2 books. Mr. Collica has been afull
member of the |EEE since 1982.

Users Review
From reader reviews:
Jack Cluck:

Do you have favorite book? Should you have, what is your favorite's book? Book is very important thing for
usto be aware of everything in the world. Each reserve has different aim or goal; it means that publication
has different type. Some people sense enjoy to spend their a chance to read a book. These are reading
whatever they take because their hobby is definitely reading a book. What about the person who don't like
reading through a book? Sometime, man or woman feel need book after they found difficult problem or
maybe exercise. Well, probably you'll have this Customer Segmentation and Clustering Using SAS
Enterprise Miner, Second Edition.

James Sharpton:

Reading a guide tendsto be new life style in this era globalization. With reading through you can get alot of
information that will give you benefit in your life. Together with book everyone in this world can share their
idea. Guides can aso inspire alot of people. Plenty of author can inspire their particular reader with their
story or perhaps their experience. Not only the storyline that share in the ebooks. But also they write about
advantage about something that you need illustration. How to get the good score toefl, or how to teach your
kids, there are many kinds of book that you can get now. The authors in thisworld always try to improve
their ability in writing, they also doing some investigation before they write for their book. One of them is
this Customer Segmentation and Clustering Using SAS Enterprise Miner, Second Edition.

Phillip Patten:

Many people spending their period by playing outside having friends, fun activity along with family or just
watching TV the entire day. Y ou can have new activity to pay your whole day by examining a book. Ugh,
you think reading a book really can hard because you have to take the book everywhere? It fine you can have



the e-book, taking everywhere you want in your Cell phone. Like Customer Segmentation and Clustering
Using SAS Enterprise Miner, Second Edition which is getting the e-book version. So, why not try out this
book? Let's view.

James Sdllers:;

Reading a guide make you to get more knowledge from it. Y ou can take knowledge and information from
the book. Book is published or printed or illustrated from each source that will filled update of news. In this
modern eralike right now, many ways to get information are available for anyone. From media social just
like newspaper, magazines, science guide, encyclopedia, reference book, novel and comic. Y ou can add your
knowledge by that book. Are you hip to spend your spare time to spread out your book? Or just in search of
the Customer Segmentation and Clustering Using SAS Enterprise Miner, Second Edition when you
necessary it?
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