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Swiping agrocery store's loyal-customer card has become second nature to
shoppers these days. Scoring Points, one of the seminal marketing books of the
last decade, tells the story of how British supermarket chain Tesco conceived,
launched and developed its hugely successful Clubcard program -- and
transformed itself into awinning brand. Authors Clive Humby and Terry Hunt,
two key members of the project, and Tim Phillips, aleading business writer and
broadcaster, bring a compelling, behind-the-scenes account of Clubcard -- the
successes, failures and lessons learned. They show how Tesco made customer
loyalty marketing work, even when almost every other loyalty program failed,
thanks to vision, a strong team ethic and a company-wide commitment to
customer satisfaction. It includes three new chapters, including an examination of
the USretail market and the authors work with both Tesco and Kroger.
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Swiping a grocery store's loyal-customer card has become second nature to shoppers these days. Scoring
Paints, one of the seminal marketing books of the last decade, tells the story of how British supermarket
chain Tesco conceived, launched and devel oped its hugely successful Clubcard program -- and transformed
itself into awinning brand. Authors Clive Humby and Terry Hunt, two key members of the project, and Tim
Phillips, aleading business writer and broadcaster, bring a compelling, behind-the-scenes account of
Clubcard -- the successes, failures and lessons learned. They show how Tesco made customer loyalty
marketing work, even when almost every other loyalty program failed, thanks to vision, a strong team ethic
and a company-wide commitment to customer satisfaction. It includes three new chapters, including an
examination of the US retail market and the authors' work with both Tesco and Kroger.
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Editorial Review
Review

"Thisisthe future of marketing. Read it and profit." -- Prof. Don Shultz, Northwestern University

"Thought provoking." -- Chain Store Age
About the Author

Clive Humby is Visiting Professor, Integrated Marketing, at Northwestern University and chief information
architect of Tesco Customer Management. Terry Hunt is chairman of EHS Brann, one of the largest direct
marketing agenciesin theworld. Tim Phillipsisajournalist and author of Knockoff (Kogan Page).

Users Review
From reader reviews:
Carol Hughes:

What do you ponder on book? It is just for students because they're still students or it for al peoplein the
world, what best subject for that? Just simply you can be answered for that problem above. Every person has
diverse personality and hobby for each other. Don't to be pressured someone or something that they don't
wish do that. Y ou must know how great and al so important the book Scoring Points: How Tesco Continues
to Win Customer Loyalty. All type of book would you see on many sources. Y ou can look for the internet
solutions or other social media.

Randy Ander son:

The publication untitled Scoring Points: How Tesco Continues to Win Customer Loyalty is the e-book that
recommended to you to learn. Y ou can see the quality of the guide content that will be shown to an
individual. The language that article author use to explained their way of doing something is easily to
understand. The writer was did alot of analysis when write the book, hence the information that they shareto
your account is absolutely accurate. Y ou also can get the e-book of Scoring Points: How Tesco Continuesto
Win Customer Loyalty from the publisher to make you more enjoy free time.

Rose Miller:

People livein this new time of lifestyle always aim to and must have the free time or they will get lot of
stress from both daily life and work. So, once we ask do people have time, we will say absolutely sure.
People is human not arobot. Then we question again, what kind of activity are you experiencing when the
spare time coming to an individual of course your answer will unlimited right. Then do you try this one,
reading textbooks. It can be your aternative throughout spending your spare time, often the book you have



read will be Scoring Points: How Tesco Continuesto Win Customer Loyalty.

Ruth Mullins:

Don't be worry for anyone who is afraid that this book can filled the space in your house, you may haveit in
e-book means, more simple and reachable. This kind of Scoring Points: How Tesco Continuesto Win
Customer Loyalty can give you alot of close friends because by you considering this one book you have
point that they don't and make you more like an interesting person. That book can be one of a step for you to
get success. This book offer you information that might be your friend doesn't learn, by knowing more than
some other make you to be great folks. So , why hesitate? Let us have Scoring Points: How Tesco Continues
to Win Customer Loyalty.
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