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Experiencetheforces behind the changesin thel T, Mobile Telecom and
Mediaindustriesthrough real-life cases from this conver ging market!

Mobile Media and Applications - From Concept to Cash shows how to address
the challenges of consumer marketing, technology strategy and delivery tactics
for new 3G services from a pragmatic ‘how they did it’ approach. Combining the
authors' technical competence, business experience and consumer understanding,
the book pinpoints the pitfalls and keys to successin the industry. The authors
offer an end-to-end view, covering customer needs, analysis of the many
complex value chains, the capabilities and limitations of the technologies, and the
packaging and launch of new mobile services. Based on real case studies and
experiences, analysis and advice is given to help the reader succeed in the real
world.

Mobile Media and Applications - From Concept to Cash:

- Explains how media companies can go mobile, how the telecoms, mediaand IT
industries are converging and how even afrog can top the CD singles chart
with aringtone.

- Built heavily on case studies from real implementations and launches of
services such as mobile TV, music and gaming.

- Describes how many service environments today are failing and highlights best
practices to make them efficient and powerful.

- For thefirst time ever, the impact of mobile devices and customer behavior for
mobile servicesis analyzed in depth.

- Offers an accompanying website with additional case studies, articles and links
to the best developer forums and resources.

Decision makers, professionals and application developersin the I T, Telecoms
and Mediaindustries, as well as enterprises, analysts, consultants, financial
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services, and journalists will find this an invaluable guide to creating successful
mobile services. Advanced studentsin Electrical Engineering and Telecoms as
well as business schools will find this book a useful addition to their reading list.
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Experiencethe forces behind the changesin thel T, Mobile Telecom and Mediaindustriesthrough
real-life cases from this conver ging market!

Mobile Media and Applications - From Concept to Cash shows how to address the challenges of consumer
marketing, technology strategy and delivery tactics for new 3G services from a pragmatic ‘ how they did it’
approach. Combining the authors' technical competence, business experience and consumer understanding,
the book pinpoints the pitfalls and keys to successin the industry. The authors offer an end-to-end view,
covering customer needs, analysis of the many complex value chains, the capabilities and limitations of the
technologies, and the packaging and launch of new mobile services. Based on real case studies and
experiences, analysis and advice is given to help the reader succeed in the real world.

Mobile Media and Applications - From Concept to Cash:

- Explains how media companies can go mobile, how the telecoms, mediaand IT industries are converging
and how even afrog can top the CD singles chart with aringtone.

- Built heavily on case studies from real implementations and launches of services such as mobile TV, music
and gaming.

- Describes how many service environments today are failing and highlights best practices to make them
efficient and powerful.

- For thefirst time ever, the impact of mobile devices and customer behavior for mobile servicesis analyzed
in depth.

- Offers an accompanying website with additional case studies, articles and links to the best devel oper
forums and resources.

Decision makers, professionals and application developersin the IT, Telecoms and Mediaindustries, as well
as enterprises, analysts, consultants, financial services, and journalists will find this an invaluable guide to
creating successful mobile services. Advanced students in Electrical Engineering and Telecoms aswell as
business schools will find this book a useful addition to their reading list.
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Editorial Review

From the Inside Flap

"Thetimefor thisbook is now. Innovations such as mobile music and mobile TV aredriving our
industry, but success ultimately comes down to customers. Thisbook isuniquein itsin-depth study of
customersand their need for mobile services."

Santie Botha, Group Marketing Director, MTN Group

"Turning mobile servicesinto revenuerequires a broad under standing of both business and technical
aspects. | am very impressed with how this book explains uniquetechnical challenges while still
covering a broad range of commercial topics.”

Erik Ott, Partner, Rainmaker Capital San Francisco

" The mobile media world isfull of promise and expectation. While mobile media theories abound,
herefinally isa book that moves beyond thetheoretical into the practical. It'sa sharing of real-life
experiencesthat can help companies use the mobile channel to offer the best product possibleto their
customer s and audiences. Even media companies with a great deal of experiencein the mobile space
will benefit from thisthorough and practical approach.”

Roma Khanna, Senior Vice President, Content, CHUM Television

From the Back Cover
Experiencetheforces behind the changesin thel T, Mobile Telecom and Mediaindustriesthrough
real-life cases from this conver ging market!

Mobile Media and Applications - From Concept to Cash shows how to address the challenges of consumer
marketing, technology strategy and delivery tactics for new 3G services from a pragmatic ‘ how they did it’
approach. Combining the authors' technical competence, business experience and consumer understanding,
this book pinpoints the pitfalls and keys to success in the industry. The authors offer an end-to-end view,
covering customer needs, analysis of the many complex value chains, the capabilities and limitations of the
technologies, and the packaging and launch of new mobile services. Based on real case studies and
experiences, analysis and advice is given to help the reader succeed in the real world.

Mobile Media and Applications - From Concept to Cash:

- Explains how media companies can go mobile, how the telecoms, mediaand I T industries are converging
and how even afrog can top the CD singles chart with aringtone.

- Built heavily on case studies from real implementations and launches of services such as mobile TV, music
and gaming.

- Describes how many service environments today are failing and highlights best practices to make them
efficient and powerful.

- For the first time ever, the impact of mobile devices and customer behavior for mobile servicesis analyzed
in depth.



- Offers an accompanying website with additional case studies, articles and links to the best devel oper
forums and resources.

Decision makers, professionals and application developersin the I T, Telecoms and Media industries, as well
as enterprises, analysts, consultants, financial services, and journalists will find this an invaluable guide to
creating successful mobile services. Advanced studentsin Electrical Engineering and Telecoms aswell as
business schools will find this book a useful addition to their reading list.
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Users Review
From reader reviews:
Ronald Brun:

In this 21st one hundred year, people become competitive in most way. By being competitive today, people
have do something to make these survives, being in the middle of often the crowded place and notice by
simply surrounding. One thing that occasionally many people have underestimated this for awhileis
reading. Y eah, by reading a guide your ability to survive boost then having chance to stand up than other is
high. For yourself who want to start reading a book, we give you this Mobile Media and Applications, From
Concept to Cash: Successful Service Creation and Launch book as beginner and daily reading guide. Why,
because this book is usually more than just a book.

Princess Bequette:

Here thing why this kind of Mobile Media and Applications, From Concept to Cash: Successful Service
Creation and Launch are different and trustworthy to be yours. First of all looking at a book is good but it
really depends in the content from it which is the content is as scrumptious as food or not. Mobile Media and
Applications, From Concept to Cash: Successful Service Creation and Launch giving you information deeper
as different ways, you can find any book out there but there is no e-book that similar with Mobile Media and
Applications, From Concept to Cash: Successful Service Creation and Launch. It gives you thrill studying
journey, its open up your personal eyes about the thing that will happened in the world which is might be can
be happened around you. It is easy to bring everywhere likein area, café, or even in your means home by
train. If you are having difficultiesin bringing the paper book maybe the form of Mobile Media and



Applications, From Concept to Cash: Successful Service Creation and Launch in e-book can be your
substitute.

Charles Malone:

This Mabile Media and Applications, From Concept to Cash: Successful Service Creation and Launch is
completely new way for you who has attention to look for some information because it relief your hunger of
information. Getting deeper you upon it getting knowledge more you know otherwise you who still having
bit of digest in reading this Mobile Media and Applications, From Concept to Cash: Successful Service
Creation and Launch can be the light food for yourself because the information inside that book is easy to get
through anyone. These books develop itself in the form which is reachable by anyone, yep | meaninthe e-
book web form. People who think that in guide form make them feel sleepy even dizzy thisguideisthe
answer. So thereisno in reading areserve especialy this one. Y ou can find what you are looking for. It
should be here for you actually. So, don't miss that! Just read this e-book style for your better life and also
knowledge.

William Henslee:

Don't beworry if you are afraid that this book will certainly filled the space in your house, you will get itin
e-book method, more simple and reachable. That Mobile Media and Applications, From Concept to Cash:
Successful Service Creation and Launch can give you alot of close friends because by you taking alook at
this one book you have matter that they don't and make you actually more like an interesting person. This
specific book can be one of one step for you to get success. This e-book offer you information that perhaps
your friend doesn't know, by knowing more than some other make you to be great persons. So , why
hesitate? Let us have Mobile Media and Applications, From Concept to Cash: Successful Service Creation
and Launch.
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