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Editorial Review

Review

"Product development and innovation management need important books like this to serve as guideposts for
both new and established companies.” -- -- Robin A. Karol, Ph.D., NPDP, Chief Executive Officer, Product
Development & Management Association

"The approach to optimizing portfolio performance advocated in this book has helped us streamline and
prioritize our product portfalio." -- -- Seve Sichak, Worldwide President for Preanalytical Systems, BD
Diagnostics

"VIP Management will change the way you think about your product portfolio, business strategy, and
approach to innovation." -- -- John Friel, President and CEO, MEDRAD, Inc., a US affiliate of Schering AG

About the Author

SheilaMeéllo isthe managing partner of Product Development Consulting, Inc, an internationally recognized
firm that helps organizations optimize the process of developing products and services. Sheisawell-
respected expert in portfolio management, product definition practices, and product development process
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hardware engineering, software development, manufacturing, and marketing. She is the author of Customer-
Centric Product Definition: The Key to Great Product Development and has taught the Center for the
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Ron Lasser has worked at PDC since 2000 specializes in helping clients quickly recover from product
development problems. He is able to increase his clients' ability to deliver projects on time and on budget by
applying his years of experience managing engineering organizations. He has a Ph.D. from Carnegie Mellon
University and holds MS and BS degrees in mechanical engineering, also from Carnegie Mellon University.
Ron is amember of Sigma Xi, aresearch society for learning and science, The American Society of
Mechanical Engineers (ASME), and The Institute of Electrical and Electronics Engineers (IEEE).

Wayne Mackey's expertise is grounded in more than 20 years of hands-on management of large engineering,
manufacturing, and procurement organizations. His management consulting focuses on product/service
development, especially in areas of collaborative design, metrics, supply chain management, and business
strategy implementation. He is a senior IEEE member and a member of the International Council on Systems
Engineering (INCOSE), the | EEE Engineering Management Society, the |EEE Information Theory Society,
the Society of Concurrent Engineering (SOCE) and the Product Development and Management Association
(PDMA). Mr. Mackey has been a Principal with Product Development Consulting, Inc. since 1997.

Richard Tait's accomplishments are highlighted by a 22-year research, management, and consulting career
with DuPont that included positions as senior research physicist for DuPont Central Research and
Development, planning manager for DuPont Corp. R&D Planning, and R& D lab director for DuPont
Diagnostic Imaging. He also was a founding member and innovation manager for the DuPont Center for
Creativity and Innovation. Mr. Tait was a co-developer of the Institute for Inventive Thinking for the



National Inventors Hall of Fame.

Users Review
From reader reviews:
Ellen Jorge:

The particular book Value Innovation Portfolio Management: Achieving Double-Digit Growth Through
Customer Vaue will bring you to definitely the new experience of reading a new book. The author style to
spell out theideais very unique. In the event you try to find new book to read, this book very appropriate to
you. The book Value Innovation Portfolio Management: Achieving Double-Digit Growth Through Customer
Vaue is much recommended to you to see. Y ou can also get the e-book in the official web site, so you can
easier to read the book.

Eunice Huynh:

Reading a e-book tends to be new life style within this era globalization. With looking at you can get alot of
information which will give you benefit in your life. Along with book everyone in this world may share their
idea. Ebooks can also inspire alot of people. A great deal of author can inspire their particular reader with
their story or their experience. Not only the storyplot that share in the guides. But also they write about the
knowledge about something that you need example of this. How to get the good score toefl, or how to teach
your sons or daughters, there are many kinds of book that exist now. The authors nowadays always try to
improve their skill in writing, they also doing some research before they write to their book. One of them is
this Vaue Innovation Portfolio Management: Achieving Double-Digit Growth Through Customer Value.

Brittany Gonzalez:

Aswe know that book is very important thing to add our knowledge for everything. By a book we can know
everything we would like. A book is arange of written, printed, illustrated or blank sheet. Every year ended
up being exactly added. This book Value Innovation Portfolio Management: Achieving Double-Digit
Growth Through Customer Value was filled about science. Spend your free time to add your knowledge
about your science competence. Some people has diverse feel when they reading some sort of book. If you
know how big good thing about a book, you can really feel enjoy to read a publication. In the modern era
like currently, many ways to get book that you wanted.

Kathy Davis:

Book is one of source of information. We can add our information from it. Not only for students but also
native or citizen need book to know the revise information of year to be ableto year. Aswe know those
textbooks have many advantages. Beside all of us add our knowledge, can bring us to around the world. By
the book Value Innovation Portfolio Management: Achieving Double-Digit Growth Through Customer
Value we can acquire more advantage. Don't one to be creative people? For being creative person must
prefer to read abook. Merely choose the best book that suitable with your aim. Don't always be doubt to
change your life with this book Value Innovation Portfolio Management: Achieving Double-Digit Growth



Through Customer Value. Y ou can more desirable than now.
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