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The distinguishing mark of the 19th edition isits enriched and enlivened
presentation of the material in each of the 12 chapters, providing an as up-to-date
and engrossing discussion of the core concepts and analytical tools as you will
find anywhere. There is an accompanying line-up of exciting new cases that
bring the content to life and are sure to provoke interesting classroom
discussions, deepening students' understanding of the material in the process.
While this 19th edition retains the 12-chapter structure of the prior edition, every
chapter —indeed every paragraph and every line — has been re-examined, refined,
and refreshed. New content has been added to keep the material in line with the
latest developments in the theory and practice of strategic management. In other
areas, coverage has been trimmed to keep the book at a more manageable size.
Scores of new examples have been added, along with 16 new Illustration
Capsules, to enrich understanding of the content and to provide students with a
ringside view of strategy in action. The result is atext that cuts straight to the
chase in terms of what students really need to know and givesinstructors aleg up
on teaching that material effectively. It remains, as aways, solidly mainstream
and balanced, mirroring both the penetrating insight of academic thought and the
pragmatism of real-world strategic management.

Thompson 19e, your best case scenario!
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Editorial Review

About the Author

A.J. (Lonnie) Strickland received a BS in Math and Physics from the University of Georgia, an MSin
Industrial Management from Georgia I nstitute of Technology, and a PhD from Georgia State university. He
currently holds the rank of Professor of Strategic Management in the Graduate School of Business at the
University of Alabama. He has done extensive consulting and research work. In recent years, he was honored
with the Outstanding Professor Award for the Graduate School of Business, and was the recipient of the
Outstanding Commitment to Teaching Award for the University of Alabama.

The University of Alabama

John E. Gambleis currently Associate Dean and Professor of Management in the Mitchell College of
Business at the University of South Alabama. Histeaching specialty at USA is strategic management and he
also conducts a course in strategic management in Germany, which is sponsored by the University of
Applied Sciencesin Worms. Dr. Gambl€e's research interests center on strategic issuesin entrepreneurial,
health care, and manufacturing settings. His work has been published in various scholarly journalsand he is
the author or co-author of more than 50 case studies published in an assortment of strategic management and
strategic marketing texts. He has done consulting on industry and market analysis for clientsin adiverse mix
of industries. Professor Gamble received his Ph.D. in management from the University of Alabamain 1995.
Dr. Gamble aso has a Bachelor of Science degree and a Master of Arts degree from the University of
Alabama.

Users Review
From reader reviews:
Virginia Smith:

Nowadays reading books become more than want or need but also work as alife style. This reading habit
give you lot of advantages. The huge benefits you got of course the knowledge even the information inside
the book that will improve your knowledge and information. The details you get based on what kind of e-
book you read, if you want send more knowledge just go with knowledge books but if you want really feel
happy read one together with theme for entertaining for example comic or novel. The particular Crafting &
Executing Strategy: The Quest for Competitive Advantage: Concepts and Casesis kind of book whichis
giving the reader unpredictable experience.

M aur een Jones:

Reading a book tends to be new life style on this era globalization. With looking at you can get alot of
information that could give you benefit in your life. Using book everyone in thisworld could share their
idea. Guides can aso inspire alot of people. Plenty of author can inspire all their reader with their story or
their experience. Not only the story that share in the guides. But also they write about advantage about



something that you need case in point. How to get the good score toefl, or how to teach your children, there
are many kinds of book that you can get now. The authors nowadays aways try to improve their ability in
writing, they also doing some exploration before they write to the book. One of them isthis Crafting &
Executing Strategy: The Quest for Competitive Advantage: Concepts and Cases.

Shirley Hinkle:

This Crafting & Executing Strategy: The Quest for Competitive Advantage: Concepts and Casesis fresh way
for you who has fascination to look for some information mainly because it relief your hunger of
information. Getting deeper you in it getting knowledge more you know or perhaps you who still having
little bit of digest in reading this Crafting & Executing Strategy: The Quest for Competitive Advantage:
Concepts and Cases can be the light food to suit your needs because the information inside this specific book
is easy to get simply by anyone. These books build itself in the form that is reachable by anyone, yeah |

mean in the e-book type. People who think that in reserve form make them feel sleepy even dizzy this book
isthe answer. So there is absolutely no in reading a publication especially this one. Y ou can find what you
arelooking for. It should be here for an individual. So, don't miss theitem! Just read this e-book type for
your better life along with knowledge.

Ruth Zimmer:

Some individuals said that they feel uninterested when they reading areserve. They are directly felt it when
they get a half parts of the book. Y ou can choose the particular book Crafting & Executing Strategy: The
Quest for Competitive Advantage: Concepts and Cases to make your own reading is interesting. Y our skill of
reading skill is developing when you like reading. Try to choose basic book to make you enjoy to study it
and mingle the feeling about book and reading especially. It isto be 1st opinion for you to like to available a
book and examine it. Beside that the e-book Crafting & Executing Strategy: The Quest for Competitive
Advantage: Concepts and Cases can to be your brand-new friend when you're truly feel alone and confusein
what must you're doing of the time.
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