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The book that completes Positioning. . .

Thirty years ago, Jack Trout and Al Ries published their classic bestseller,
Positioning: The Battle for Your Mind?a book that revolutionized the world of
marketing. But times have changed. Competition is fiercer. Consumers are
savvier. Communications are faster. And once-successful companies arein crisis
mode.

Repositioning shows you how to adapt, compete?and succeed?in today’s
overcrowded marketplace. Global marketing expert Jack Trout has retooled his
most effective positioning strategies?providing a must-have arsenal of proven
marketing techniques specifically redesigned for our current climate. With
Repositioning, you can conquer the“3 Cs’ of business: Competition, Change,
and Crisis. . .

1. BEAT THE COMPETITION: Challenge your rivas, differentiate your
product, increase your value, and stand out in the crowd.

2. CHANGE WITH THE TIMES: Use the latest technologies,
communications, and multimedia resources to connect with your consumers.

3. MANAGE A CRISIS: Cope with everything from profi t losses and rising
costs to bad press and PR nightmares.

Even if your company is doing well, these cutting-edge marketing observations
can keep you on top of your game and ahead of the pack. You'll discover how
expanding product lines may decrease your overall sales, why new brand names
often outsell established brands, and why slashing pricesisusually a bad idea.
You'll learn the dangers of attacking your competitors head-on?and the value of
emphasizing value. You'll see how consumers can have too many choices to pick
from?and what you can do to make them pick your brand.

Drawing from the | atest research studies, consumer statistics, and business-news
headlines, Trout reveal s the hidden psychological motives that drive today’s
market. Understanding the mindset of your consumersis half the battle. Winning
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in today’ sworld is often a matter of repositioning. It's how you rethink the
strategies you' ve always relied on. It's how you regain the success you've
worked so hard for. It's how you win the new battle of the mind.
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The book that completes Positioning . . .

Thirty years ago, Jack Trout and Al Ries published their classic bestseller, Positioning: The Battle for Your
Mind~?a book that revolutionized the world of marketing. But times have changed. Competition is fiercer.
Consumers are savvier. Communications are faster. And once-successful companies are in crisis mode.

Repositioning shows you how to adapt, compete?and succeed?n today’ s overcrowded marketplace. Global
marketing expert Jack Trout has retooled his most effective positioning strategies?providing a must-have
arsenal of proven marketing techniques specifically redesigned for our current climate. With Repositioning,
you can conquer the “3 Cs’ of business: Competition, Change, and Crisis. . .

1. BEAT THE COMPETITION: Chalenge your rivals, differentiate your product, increase your value,
and stand out in the crowd.

2. CHANGE WITH THE TIMES: Use the latest technol ogies, communications, and multimedia resources
to connect with your consumers.

3. MANAGE A CRISIS: Cope with everything from profi t losses and rising costs to bad press and PR
nightmares.

Even if your company is doing well, these cutting-edge marketing observations can keep you on top of your
game and ahead of the pack. Y ou’ Il discover how expanding product lines may decrease your overall sales,
why new brand names often outsell established brands, and why slashing pricesis usually abad idea. You'll
learn the dangers of attacking your competitors head-on?and the value of emphasizing value. You'll see how
consumers can have too many choices to pick from?and what you can do to make them pick your brand.

Drawing from the latest research studies, consumer statistics, and business-news headlines, Trout reveals the
hidden psychological motives that drive today’s market. Understanding the mindset of your consumersis
half the battle. Winning in today’ s world is often a matter of repositioning. It’s how you rethink the strategies
you've alwaysrelied on. It’s how you regain the success you' ve worked so hard for. It's how you win the
new battle of the mind.
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Editorial Review
From the Back Cover
The marketplace is changing. Areyou?

So you’' ve mastered the art of marketing. Y ou’ ve positioned your company, branded your product, and
targeted your consumer. Unfortunately, in today’ s economy, that’s not enough. Y ou need
REPOSITIONING.

A brilliant new approach to consumer psychology and corporate identity, this groundbreaking? and game-
changing?guide showsyou how to . . .

RETHINK your current marketing
REFOCUS your consumer branding
REASSESS your company’s strengths
REPOSITION your corporate identity
RECLAIM your competitive edge

About the Author

Jack Trout is president of Trout & Partners, aworldwide marketing firm with headquarters in Connecticut
and officesin 13 countries. With Al Ries, he coauthored the marketing classic Positioning and the bestsellers
Marketing Warfare and The 22 Immutable Laws of Marketing. Trout’s books have been tranglated into 16
languages, including the BusinessWeek bestseller The New Positioning. Y ou can visit his Web site at
www.troutandpartners.com.

Steve Rivkin is a naming expert with Trout & Partners and coauthor of three books with Jack Trout. Heis
founder of Rivkin & Associates LLC, a marketing and communications consultancy in Glen Rock, N.J. Visit
Steve at www.rivkin.net.

Users Review
From reader reviews:
Alg andro Jones:

Have you spare time for just a day? What do you do when you have much more or little spare time? That's
why, you can choose the suitable activity regarding spend your time. Any person spent their own spare time
to take a move, shopping, or went to the Mall. How about open or even read a book called Repositioning:
Marketing in an Era of Competition, Change and Crisis? Maybe it isto be best activity for you. Y ou already
know beside you can spend your time together with your favorite's book, you can smarter than before. Do
you agree with it is opinion or you have some other opinion?



Pauline Stern:

The book Repositioning: Marketing in an Era of Competition, Change and Crisis can give more knowledge
and also the precise product information about everything you want. So just why must we leave a good thing
like abook Repositioning: Marketing in an Era of Competition, Change and Crisis? Wide variety you have a
different opinion about publication. But one aim this book can give many info for us. It is absolutely correct.
Right now, try to closer using your book. Knowledge or data that you take for that, you may give for each
other; you can share all of these. Book Repositioning: Marketing in an Era of Competition, Change and
Crisis has simple shape but the truth is know: it has great and massive function for you. Y ou can search the
enormous world by available and read a publication. So it is very wonderful.

Clarence Cobb:

Here thing why this Repositioning: Marketing in an Era of Competition, Change and Crisis are different and
reputable to be yours. First of al studying abook is good however it depends in the content from it which is
the content is as yummy as food or not. Repositioning: Marketing in an Era of Competition, Change and
Crisis giving you information deeper since different ways, you can find any book out there but there is no
book that similar with Repositioning: Marketing in an Era of Competition, Change and Crisis. It gives you
thrill reading through journey, its open up your own personal eyes about the thing that will happened in the
world which is probably can be happened around you. Y ou can easily bring everywhere like in park your car,
café, or even in your technique home by train. When you are having difficultiesin bringing the paper book
maybe the form of Repositioning: Marketing in an Era of Competition, Change and Crisisin e-book can be
your substitute.

Ellis Dunn:

The reserve with title Repositioning: Marketing in an Era of Competition, Change and Crisisincludes alot of
information that you can find out it. Y ou can get alot of benefit after read this book. This particular book
exist new understanding the information that exist in this publication represented the condition of the world
now. That isimportant to yo7u to understand how the improvement of the world. This specific book will
bring you throughout new era of the internationalization. Y ou can read the e-book on your smart phone, so
you can read it anywhere you want.
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