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Praise for The Handbook of Strategic Public Relations and Integrated
Marketing Communications

“The second edition of the Handbook of Strategic Public Relations and
Integrated Marketing Communications is very impressive in its coverage of
trends, tools, industries, and challenges. Every marketer needs to have a copy.”
?Philip Kotler, Kellogg School of Management, Northwestern University,
author of Marketing 3.0M

”The massively updated Handbook of Strategic Public Relations and Integrated
Marketing Communications is the go to source for an overview of the fast
changing field of PR and the central role it plays in marketing. An easy to read
mélange of case studies from a wide variety of industries, commentaries on
trends in the field, and insights on the links between theory and practice, it guides
the reader through an increasingly complex?and ubiquitous?discipline.”
?Jerry Swerling, Professor and Director of Public Relations Studies, and
Director of Strategic Communication, PR Center, Annenberg School for
Communication and Journalism, University of Southern California

”The Handbook is a fresh look at strategic public relations with great insights
from top public relations professionals. Invaluable advice and a must read for all
PR practitioners.”
?Jane Ostrander, Vice President, Global Communications, Tenneco

The definitive guide to PR and communications?updated with the newest
social media and brand-reputation tools and techniques

The most authoritative, comprehensive resource of its kind, The Handbook of
Strategic Public Relations and Integrated Marketing Communications, Second
Edition, is a gathering of 70 of the brightest, most influential figures in the field.
It includes 27 new chapters as well as 44 new authors addressing the major
changes in the field since the last edition: the use of social media in business,
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demanding and growing stakeholder relationships and a new era of openness and
transparency to protect reputations and brands and to prevent crises.

Providing best practices for 28 key industries, the handbook is conveniently
organized into thematic sections:

Introduction to Public Relations and Integrated Communications?●

research, history, law and ethics
Stakeholder Leadership in Public Relations?crisis management, employees,●

investors, consumers, press, corporate philanthropy and digital communities
Current and Continuing Issues in Public Relations?business sustainability,●

environmental communications, and reputation and brand management
Industries and Organizations: Business-to-Consumer and Business-to-●

Business?automotive, aviation, insurance, hospitality, healthcare, consulting,
financial, food, law and energy

Each section highlights specific case studies and examples to illuminate exactly
how to plan and execute different methods for optimum results. The book
concludes with a section on the future of the industry?developing issues, trends
and roles of public relations and integrated communications.

Use The Handbook of Strategic Public Relations and Integrated Marketing
Communications to position your company, your brand and yourself for success
for many years to come.
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?Philip Kotler, Kellogg School of Management, Northwestern University, author of Marketing 3.0M

”The massively updated Handbook of Strategic Public Relations and Integrated Marketing Communications
is the go to source for an overview of the fast changing field of PR and the central role it plays in marketing.
An easy to read mélange of case studies from a wide variety of industries, commentaries on trends in the
field, and insights on the links between theory and practice, it guides the reader through an increasingly
complex?and ubiquitous?discipline.”
?Jerry Swerling, Professor and Director of Public Relations Studies, and Director of Strategic
Communication, PR Center, Annenberg School for Communication and Journalism, University of
Southern California

”The Handbook is a fresh look at strategic public relations with great insights from top public relations
professionals. Invaluable advice and a must read for all PR practitioners.”
?Jane Ostrander, Vice President, Global Communications, Tenneco

The definitive guide to PR and communications?updated with the newest social media and brand-
reputation tools and techniques

The most authoritative, comprehensive resource of its kind, The Handbook of Strategic Public Relations and
Integrated Marketing Communications, Second Edition, is a gathering of 70 of the brightest, most influential
figures in the field. It includes 27 new chapters as well as 44 new authors addressing the major changes in
the field since the last edition: the use of social media in business, demanding and growing stakeholder
relationships and a new era of openness and transparency to protect reputations and brands and to prevent
crises.

Providing best practices for 28 key industries, the handbook is conveniently organized into thematic sections:

Introduction to Public Relations and Integrated Communications? research, history, law and ethics●

Stakeholder Leadership in Public Relations?crisis management, employees, investors, consumers, press,●

corporate philanthropy and digital communities
Current and Continuing Issues in Public Relations?business sustainability, environmental●

communications, and reputation and brand management
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insurance, hospitality, healthcare, consulting, financial, food, law and energy

Each section highlights specific case studies and examples to illuminate exactly how to plan and execute
different methods for optimum results. The book concludes with a section on the future of the
industry?developing issues, trends and roles of public relations and integrated communications.

Use The Handbook of Strategic Public Relations and Integrated Marketing Communications to position your
company, your brand and yourself for success for many years to come.
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Editorial Review

About the Author

Clarke L. Caywood, Ph.D., is a full professor and tenured member of the Integrated Marketing
Communications Department in the Medill School of Journalism, Media, and Integrated Marketing
Communications at Northwestern University. He was named by PRWeek as one of the 100 most influential
PR people of the twentieth century and one of the top 10 outstanding educators in 2000; he was named
Educator of the Year by the Public Relations Society of America; and he was named the Educator of the
Year by the Sales and Marketing Executives of the Chicago area.

Users Review

From reader reviews:

Jose Carr:

In this 21st hundred years, people become competitive in every way. By being competitive at this point,
people have do something to make all of them survives, being in the middle of often the crowded place and
notice by simply surrounding. One thing that oftentimes many people have underestimated the item for a
while is reading. That's why, by reading a guide your ability to survive raise then having chance to stand than
other is high. In your case who want to start reading the book, we give you this particular The Handbook of
Strategic Public Relations and Integrated Marketing Communications, Second Edition (Business Books)
book as beginner and daily reading publication. Why, because this book is usually more than just a book.

Bertie Lewis:

Reading a publication tends to be new life style within this era globalization. With studying you can get a lot
of information that may give you benefit in your life. With book everyone in this world can share their idea.
Textbooks can also inspire a lot of people. Plenty of author can inspire their reader with their story as well as
their experience. Not only situation that share in the ebooks. But also they write about the knowledge about
something that you need example of this. How to get the good score toefl, or how to teach your children,
there are many kinds of book that you can get now. The authors on this planet always try to improve their
expertise in writing, they also doing some research before they write to the book. One of them is this The
Handbook of Strategic Public Relations and Integrated Marketing Communications, Second Edition
(Business Books).

Rickie Miller:

Beside this kind of The Handbook of Strategic Public Relations and Integrated Marketing Communications,
Second Edition (Business Books) in your phone, it could possibly give you a way to get more close to the
new knowledge or information. The information and the knowledge you will got here is fresh through the



oven so don't end up being worry if you feel like an aged people live in narrow small town. It is good thing
to have The Handbook of Strategic Public Relations and Integrated Marketing Communications, Second
Edition (Business Books) because this book offers for you readable information. Do you sometimes have
book but you rarely get what it's all about. Oh come on, that won't happen if you have this within your hand.
The Enjoyable blend here cannot be questionable, including treasuring beautiful island. Techniques you still
want to miss it? Find this book in addition to read it from currently!

Jon Estrada:

That e-book can make you to feel relax. This particular book The Handbook of Strategic Public Relations
and Integrated Marketing Communications, Second Edition (Business Books) was multi-colored and of
course has pictures on there. As we know that book The Handbook of Strategic Public Relations and
Integrated Marketing Communications, Second Edition (Business Books) has many kinds or genre. Start
from kids until youngsters. For example Naruto or Investigation company Conan you can read and feel that
you are the character on there. So , not at all of book tend to be make you bored, any it offers you feel happy,
fun and loosen up. Try to choose the best book to suit your needs and try to like reading this.
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