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M: Business Communication was created with students' and professors needsin
mind. Written by the co-authors of Lesikar's Business Communication: Making
Connectionsin a Digital World, 12/e, it provides both student and instructor
with all the tools needed to navigate through the complexity of the modern
business communication environment. M: Business Communication attends to
the dynamic, fast-paced, and ever-changing means by which business
communication occurs by being the most technologically current and
pedagogically effective book in the field. It has realistic examples that are both
consumer-and business-oriented.

- Students receive a cost-effective, easy to read, focused text complete with study
resources (both print and online) to help them review for tests and apply
chapter concepts.

- Professors receive atext that contains all the pertinent information - yetin a
more condensed format that is easier to cover by students.

Student friendly design - M: Business Communication was written and designed
with today's student reader in mind.

- Thelayout and design provides student visual stimulation they& #39ve come to
expect.

- The content was written to focus on the key concepts only

- The examples provided have been selected for greater student appeal .

- Thewriting styleis highly readable with today's student reader in mind.

- ALL END OF CHAPTER MATERIAL ISLOCATED ONLINE ON THE
OLC.

- Study/Prep Cards: these Study Cards are come bound in to each new book.
Thereis 1 Study Card for each chapter. They do not regurgitate information
from the text, which allows students to use the card passively. Instead, the front
of the card asks the student to write what he/she recalls from each of the
learning objectivesin the chapter. After completing this step, the student turns
to the back to review the learning objectives broken down into bulleted lists,
and then completes fill-in-the-blank application questions to test their
knowledge beyond basic comprehension. The answers to these application
questions are available on the bottom of the card (upside down). The point of
these cardsisto create useful exercises that actually help students LEARN and
remember, as opposed to passively reading (or not reading) the cards.
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M: Business Communication was created with students' and professors' needs in mind. Written by the co-
authors of Lesikar's Business Communication: Making Connectionsin a Digital World, 12/e, it provides
both student and instructor with al the tools needed to navigate through the complexity of the modern
business communication environment. M: Business Communication attends to the dynamic, fast-paced, and
ever-changing means by which business communication occurs by being the most technologically current
and pedagogically effective book in the field. It has realistic examples that are both consumer-and business-
oriented.

- Students receive a cost-effective, easy to read, focused text complete with study resources (both print and
online) to help them review for tests and apply chapter concepts.

- Professors receive atext that contains all the pertinent information - yet in a more condensed format that is
easier to cover by students.

Student friendly design - M: Business Communication was written and designed with today's student reader
in mind.

- The layout and design provides student visual stimulation they& #39ve come to expect.

- The content was written to focus on the key concepts only

- The examples provided have been selected for greater student appeal.

- Thewriting style is highly readable with today's student reader in mind.

- ALL END OF CHAPTER MATERIAL ISLOCATED ONLINE ON THE OLC.

- Study/Prep Cards: these Study Cards are come bound in to each new book. Thereis 1 Study Card for
each chapter. They do not regurgitate information from the text, which allows students to use the card
passively. Instead, the front of the card asks the student to write what he/she recalls from each of the
learning objectives in the chapter. After completing this step, the student turns to the back to review the
learning objectives broken down into bulleted lists, and then completes fill-in-the-blank application
guestions to test their knowledge beyond basic comprehension. The answers to these application questions
are available on the bottom of the card (upside down). The point of these cardsisto create useful exercises
that actually help students LEARN and remember, as opposed to passively reading (or not reading) the
cards.
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Editorial Review

About the Author

Dr. Marie E. Flatley is a Professor of Information and Decision Systems at San Diego State University,
where she teaches various courses in business communication. Additionally, she has served as a Fellow at
the university’ s Center for Teaching and Learning and as a Qualcomm Fellow in the pICT (people,
Information, Communication, and Technology) program. She received her B.B.A., M.A., and Ph.D. from the
University of lowa. Dr. Flatley is active in numerous professional organizations, including the Association
for Business Communication, the California Business Education Association, Delta Pi Epsilon, and the
National Business Education Association. She has served as president of the Association for Business
Communication and is a distinguished member of the Association. The California Business Education
Association recently named her Business Educator of the year for the senior college/university level.
Additionally, she has served as an editorial board member for the Delta Pi Epsilon Journal, associate editor
for the Journal of Business Communication and editor for the NABTE Review. Currently sheis areviewer
and member of the editorial review board for the Journal of Education for Business. Her current research
interests involve using technology to assist with the communication process. Her research spans the
investigation of the effective use of blogs to making good channel choicesto using video email and various
wireless technologies.

Dr. Kathryn Rentz is an Associate Professor in the English Department at the University of Cincinnati. She
taught her first business writing class as a doctoral student at the University of Illinoisin the early 1980s and
has been teaching workplace writing ever since. She helped establish the University of Cincinnati’s
professional writing program and has served as its coordinator. She has also won the English Department’s
teaching award, directed the department’ s graduate program, and helped direct the composition program. Dr.
Rentz' s affiliation with the Association for Business Communication goes back to her beginnings as a
business writing teacher. Dr. Rentz was named the 2008 winner of the Association for Business
Communication's (ABC's) Outstanding Teacher Award. In addition, an article she co-authored in 2007 just
won the association’s award for Outstanding Article in the Journal of Business Communication. She has
performed many roles for the association, including serving on the board of directors, organizing a
conference, and chairing the publications board. She served two terms as an Associate Editor of the Journal
of Business Communication and was Interim Editor from 2000-2001, for which she won the Francis W.
Weeks Award of Merit. Dr. Rentz has published articles and commentary on pedagogy, genre theory,
narrative, and ethicsin such journals as Business Communication Quarterly, the Journal of Business
Communication, Technical Communication Quarterly, and the Journal of Business and Technical
Communication. She has participated in many professional meetings and seminars over theyearsand is
always learning from her colleagues and her students.

Users Review
From reader reviews:
Michael Johnson:

A lot of people always spent their own free time to vacation as well as go to the outside with them family
members or their friend. Do you realize? Many alot of people spent these people free time just watching TV,
aswell as playing video games all day long. If you need to try to find a new activity that islook different you



can read a new book. It isreally fun for yourself. If you enjoy the book you read you can spent all day every
day to reading aguide. The book M: Business Communication it is extremely good to read. There are alot of
those who recommended this book. We were holding enjoying reading this book. In case you did not have
enough space to deliver this book you can buy typically the e-book. Y ou can mQOore easily to read this book
from a smart phone. The priceis not very costly but this book has high quality.

James Stumbaugh:

M: Business Communication can be one of your basic books that are good idea. Most of us recommend that
straight away because this e-book has good vocabulary which could increase your knowledge in language,
easy to understand, bit entertaining but nevertheless delivering the information. The article author giving
his/her effort to set every word into satisfaction arrangement in writing M: Business Communication yet
doesn't forget the main stage, giving the reader the hottest in addition to based confirm resource facts that
maybe you can be certainly one of it. This great information can easily drawn you into new stage of crucial
considering.

Adam Y oungblood:

Y our reading 6th sense will not betray anyone, why because this M: Business Communication reserve
written by well-known writer we are excited for well how to make book which can be understand by anyone
who read the book. Written within good manner for you, leaking every ideas and creating skill only for
eliminate your current hunger then you still uncertainty M: Business Communication as good book not
merely by the cover but also by the content. Thisis one reserve that can break don't determine book by its
handle, so do you still needing an additional sixth sense to pick this specificl? Oh come on your examining
sixth sense already told you so why you have to listening to another sixth sense.

Karen Nash:

Do you like reading areserve? Confuse to looking for your best book? Or your book was rare? Why so many
guestion for the book? But any kind of people feel that they enjoy regarding reading. Some people likes
looking at, not only science book but additionally novel and M: Business Communication or maybe others
sources were given understanding for you. After you know how the truly amazing a book, you feel desire to
read more and more. Science reserve was created for teacher or even students especially. Those ebooks are
helping them to put their knowledge. In different case, beside science book, any other book likes M:
Business Communication to make your spare time more colorful. Many types of book like this.
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